FOR IMMEDIATE RELEASE

Elton Tsang WINS ONE DROP EXTRAVAGANZA AND €11,111,111
Largest Buy-In Poker Tournament Ever Held Raises €3,111,108 for One Drop Organization
Monte Carlo, MONACO – (October 16, 2016) – In a scene seemingly out of a James Bond movie, poker players
donned tuxedos surrounded by would-be Bond girls wearing blue wigs and guitar-playing musicians as festivities
kicked off for the final day of the Big One Invitational charity poker tournament in the famed 153-year-old Casino de
Monte Carlo to compete for more than $25 million in prize money.
When the final hand was dealt, China’s Elton Tsang (Canadian born, now living in Hong Kong) became the
champion of the 2016 Big One Invitational, walking away with the Richard Mille-designed bracelet and a whopping
€11,111,111 – the third-largest prize ever awarded in a poker tournament.
“I was feeling good, feeling comfortable, getting cards, my bluffs were working, getting a good read on the table,”
said Tsang afterwards. “It was just going my way. It was going good.”
The third iteration of the Big One for One Drop poker tournament made the move to Monte Carlo, Monaco and
became an Invitational event for recreational players.
Twenty-six players took to the felt in the largest buy-in poker tournament ever held – 1,000,000 euros, and at the
end of it all, more than €3,000,000 was raised for One Drop, and Tsang walked away with the €11,111,111 top prize
and the Richard Mille-designed bracelet for winning the event. Russia’s Anatoly Gurtovoy’s runner-up finish came
with a nice €5,427,781 payday.
A total of 28 entries (two players re-entered) created a massive €24,888,892 prize pool, paying out the top six
finishers.
Those collecting prize money were as follows:
6th place: Andrew Pantling, 33, Canada – €1,500,000
5th place: Cary Katz, 46, United States -- €1,750,000
4th place: James Bord, 35, United Kingdom -- €2,100,000
3rd place: Rick Salomon, 47, United States -- €3,000,000
2nd place: Anatoly Gurtovoy, 43, Russia -- €5,427,781
1st place: Elton Tsang, 35, Canadian-born, now living in China -- €11,111,111
For the official hand-for-hand updates of the event, please visit:
http://www.wsop.com/tournaments/updates.asp?grid=1325&tid=15286&dayof=152863

For the event photo gallery, please visit:
http://www.wsop.com/tournaments/photos.asp?grid=1325&tid=15286&dayof=152863
ONE DROPTM, one of the world’s leading organizations dedicated to sustainable access to safe water, along with
Group Monte-Carlo Société des Bains de Mer and Caesars Interactive Entertainment joined forces at the Casino
Monte Carlo in Monaco to put on a five-day fun-filled extravaganza featuring poker, performances and most
importantly, philanthropy.
The final tally of charitable contributions from this event will be released in the near future after all events conclude
and all proceeds are tabulated.
The WSOP began working with ONE DROP in 2012, creating the Big One for ONE DROP event, the first-ever
$1 million buy-in poker tournament, which included an 11.11% charitable component. Since the WSOP-ONE
DROP alliance was formed, more than $17,000,000 in proceeds has been raised for ONE DROP via the
CIE/WSOP platform.
ONE DROP uses donations to directly implement water access projects, where an average of $100 can transform
someone’s life forever.
The contributed funds will be dedicated to ONE DROP water projects in West Africa, India and Central America
aimed at providing safe access to water today, and for future generations as well as sustainable income generating
opportunities. ONE DROP continues to increase the scale and impact of its work to transform as many lives as
possible.
About One Drop
ONE DROP™ is an international non-profit organization created by Cirque du Soleil® Founder Guy Laliberté. At the core of our
mission is safe water as a transformative force to improve living conditions, as well as give communities the ability to care for
themselves sustainably. We believe in the combined power of safe water while inspiring behaviour change towards water and
proper hygiene practices by creating a lasting understanding through social art. To do this, One Drop has developed the unique
A∙B∙C for Sustainability™ approach, a winning combination of strategic and operational interventions designed to address
sustainable access to safe water and sanitation. To learn more about One Drop, visit www.onedrop.org.
About the Monte-Carlo Société des Bains de Mer Group
Monte-Carlo Société des Bains de Mer delivers a unique experience combining luxury, well-being or gastronomy and offers to its
customers a world-unique resort: 4 casinos, including the only and foremost Casino de Monte-Carlo which is the quintessence of
gambling within the Principality, 4 hotels (Hôtel de Paris, Hôtel Hermitage, Monte-Carlo Beach, Monte-Carlo Bay Hotel & Resort),
and 33 restaurants, 4 of them gathering a total of 6 stars in prestigious Michelin Guide. Monte-Carlo Société des Bains de Mer is a
hub of night-life, with an amazing choice of bars and concert rooms. The Group, which is a talent scout and committed supporter
of artistic creation, programs musical events with daring artistic choices at the Sporting Summer Festival, at the Monte-Carlo Jazz
Festival, at La Rascasse or at the Buddha Bar. Its Jimmy’z disco has been one of the most famous in Europe for over 40 years.
www.montecarlosbm.com #mymontecarlo @montecarlosbm #CasinosMonteCarlo
About Caesars Interactive Entertainment (CIE)
CIE owns the World Series of Poker (“WSOP”) and operates real money online gaming in Nevada under the WSOP.com brand
and in New Jersey under the CaesarsCasino.com, HarrahsCasino.com and WSOP.com brands, and licenses its brands in other
foreign legal real money online gaming jurisdictions, including the United Kingdom. CIE, a subsidiary of Caesars Growth Partners,
LLC (“CGP”), which is a joint venture between Caesars Acquisition Company (“CAC”) and Caesars Entertainment Corporation
(“Caesars Entertainment”), the world’s most diversified casino-entertainment provider and the most geographically diverse U.S.
casino- entertainment company, was formed by Caesars Entertainment in May 2009 to take the diverse brands in the Caesars
portfolio and maximize their value in today’s digital, online world. www.caesarsinteractive.com
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